ACTIVITY HIERARCHY

: CORPORATE PHILOSOPHY
Vision, mission, purpose, values
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& BRAND 8P MARKETING
Identity & image Product, price, place, promotion,
: Salience & resonance people, processes, presence,
User transformation partnerships
CONTENT MARKETING
: Shape enterprise activities to support goals, position & differential
2 i Digital transformation
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O TOUCHPOINT MANAGEMENT
: Identify, prioritise & manage primary & secondary touchpoints
: ASYMETRIC CONTENT CREATION
: Develop consistent messages with customised execution per channel
% Entrench position & differential, validate user transformation
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s DIGITAL MARKETING TRADITIONAL
> Deliver owned, earned & paid media :
O : ) Above-the-line
O Lead forms & email management :
: SEO Below-the-line
Al: GPT Physical presence
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